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CLIENT: SILVERCREEK REALTY GROUP

SPECIALITY: REAL ESTATE

LOCATION: MERIDIAN, IDAHO

MARKETING BUDGET: $6,500 PER MONTH

GOAL: CUSTOMIZED AGENT CONTENT SUPPORT

T H E  D E E T ST H E  D E E T S



BROKER/OWNER AARON AND HIS MARKETING DIRECTOR

LIZ NEEDED SUPPORT FOR THEIR ROBUST RECRUITMENT

EFFORTS AND ONGOING AGENT MARKETING SUPPORT.

THEY WERE ALREADY PAYING A HIGH SALARY FOR A

SINGLE GRAPHIC DESIGNER, BUT UNABLE TO SCALE THEIR

AGENT MARKETING SUPPORT WITH ONLY ONE SALARIED

EMPLOYEE. THEY NEEDED A SOLUTION TO HELP THEIR

GROWING REAL ESTATE BROKERAGE AND EVENTUAL

VENDOR PARTNERS.

T H E  P R O B L E MT H E  P R O B L E M



INSTANT SOCIAL + SOCIAL MEDIA

MANAGEMENT

SOLUTIONSSOLUTIONS
OUR TEAM REFRESHED THE BRANDING ON SILVERCREEK FOR THE BROKERAGE AND

UPDATED SOCIAL MEDIA SITES WHILE OUR INSTANT SOCIAL TEAM REDESIGNED THEIR

CONTENT TEMPLATES AND BUILT OUT A WHITE-LABELLED INSTANT SOCIAL PLATFORM

TO SUPPORT THEIR AGENTS. THEIR AGENTS ARE ABLE TO REQUEST THEIR CUSTOM

GRAPHICS YEAR-ROUND WHILE ALSO ACCESSING MONTHLY CUSTOMIZABLE CONTENT

AND CONTENT CALENDAR THAT IS BRANDED FOR THE BROKERAGE.

WHILE THEIR SOCIAL MEDIA MANAGEMENT CAME SECONDARY TO THEIR ULTIMATE

GOAL OF AGENT CONTENT CREATION, DUE TO THE MULTIPLE FILM SHOOTS PER YEAR

AND COLLABORATION FROM THEIR MARKETING DEPARTMENT, OUR TEAM HAS BEEN

ABLE TO STEADILY BUILD THEIR OVERALL PRESENCE AND AWARENESS THROUGH

BOTH ORGANIC AND PAID EFFORTS. 



WHITE LABELLED INSTANT SOCIAL 1.

DESIGN AND CONTENT REBRANDING2.

SOCIAL MEDIA MANAGMENT3.

F M O  M E D I A ’ SF M O  M E D I A ’ S   
3  S O L U T I O N  S T E P S3  S O L U T I O N  S T E P S



S I L V E R C R E E K  S O C I A LS I L V E R C R E E K  S O C I A L



S I L V E R C R E E K  S O C I A LS I L V E R C R E E K  S O C I A L

 IN 2023 WE RECEIVED
OVER 1K CUSTOM
GRAPHICS REQUESTS
AND CREATED
APPROXIMATELY
1,500 PIECES OF
MONTHLY BRANDED
CONTENT FOR
DOWNLOADING!



C O N T E N T  R E D E S I G NC O N T E N T  R E D E S I G N
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MEDIA

CLIENT’S FACEBOOK AUDIENCE GROW 12.6% WITH FOLLOWERS AND THEY REACHED A
MASSIVE INCREASE IN ENGAGEMENT AND IMPRESSIONS DUE TO BOTH ORGANIC AND
PAID EFFORTS COMPARED TO THE YEAR PRIOR WORKING WITHOUT OUR TEAM.



MEDIA

CLIENT’S INSTAGRAM AUDIENCE GREW 17.6% WITH FOLLOWERS AND THEY
REACHED A MASSIVE INCREASE IN ENGAGEMENT AND IMPRESSIONS DUE TO
BOTH ORGANIC AND PAID EFFORTS COMPARED TO THE YEAR PRIOR WORKING
WITHOUT OUR TEAM. THIS IS ALSO ATTRIBUTED TO THE FACT THAT THEIR
AGENTS ARE HIGHLY ENGAGED ON SOCIAL MEDIA SHOWING THE IMPORTANCE
OF COMPANY BUY-IN.



MEDIA

CLIENT’S LINKEDIN AUDIENCE GREW 29% WITH FOLLOWERS AND THEY REACHED
A MASSIVE INCREASE IN ENGAGEMENT AND IMPRESSIONS DUE TO ALLOWING US
TO RUN PAID CAMPAIGNS AND GENERATE GREATER ENGAGEMENT COMPARED
TO THE YEAR PRIOR WORKING WITHOUT OUR TEAM. 



MEDIA

CLIENT’S YOUTUBE AUDIENCE GREW 29% WITH FOLLOWERS AND THEY REACHED
A MASSIVE INCREASE IN ENGAGEMENT AND IMPRESSIONS DUE TO ALLOWING US
TO RUN PAID CAMPAIGNS AND GENERATE GREATER ENGAGEMENT COMPARED
TO THE YEAR PRIOR WORKING WITHOUT OUR TEAM. 



$300,000 PER YEAR$300,000 PER YEAR

R E S U L T SR E S U L T S
AGENTS RETENTION RATE INCREASE 5% DUE

TO ADDITIONAL MARKETING SUPPORT

LOAN PARTNER/VENDOR REDUCED COMMISSION

SPLIT FOR A SAVINGS OF AT LEAST:

AND NOW FOR NEW AGENT ROI...



BRAND AWARENESS

P A I D  M E D I A  A P P R O A C HP A I D  M E D I A  A P P R O A C H

LEAD GENERATION

RETARGETING

HAVING PREVIOUSLY RAN ADS BEFORE WITH ANOTHER COMPANY WITH NO HISTORY OF THE ADS, WE HAD TO
START FROM SCRATCH. A BRAND AWARENESS CAMPAIGN ON SEVERAL PLATFORMS WAS THE FASTEST WAY TO
GET RESULTS FOR SILVERCREEK REALTY. WE BEGAN ADS ON LINKEDIN, META, AND GOOGLE.

GOAL: AGENT RECRUITMENT AND RETENTION

ONCE ADS RAN FOR THE 1ST 6 MONTHS AND WE HAD ENOUGH DATA ABOUT OUR AUDIENCE, WE BEGAN LEAD
GENERATION CAMPAIGNS, BOTH WITH LANDING PAGES ON THE WEBSITE AND FORMS THAT WERE FILLED OUT
DIRECTLY ON THE PLATFORM AND INTEGRATED WITH THEIR CRM FOR LEAD ALERTS. 

WE GATHERED ENOUGH DATA ACROSS MULTIPLE PLATFORMS AND WERE ABLE TO RUN EVENT RESPONSE ADS
TO PEOPLE MOST LIKELY TO RESPOND. 

RETARGETING ALLOWED US TO LOWER THE CPA AND CPC TO GET THE MOST “BANG FOR THEIR BUCK” WHEN
RUNNING FUTURE AD CAMPAIGNS. 



MEDIAGOOGLE ADS CAMPAIGN RAN FOR
WEBSITE CLICKS (PPC KEYWORDS)1.
LEAD GENERATION - PHONE CALLS2.
LEAD GENERATION - EBOOK DOWNLOADS3.
BRAND AWARENESS - PERFORMANCE MAX
(YOUTUBE VIDEOS, IMAGES, AND PPC)

4. AUDIENCE INSIGHTS!

LINKEDIN CAMPAIGN RAN FOR
RECRUITMENT BRAND AWARENESS1.
RECRUITMENT LEAD GENERATION2.



MEDIA
META ADS RAN:
BRAND AWARENESS CAMPAIGN
LEAD GENERATION 
EVENT RESPONSE 



COST PER LEAD: $60.40

LEADS CONVERTED: 73 NEW AGENTS

AGENTS IN FIRST YEAR PAY TO BROKERAGE
IN COMMISSION AND FEES : $14,200 AVG

ROI: $1,036,600ROI: $1,036,600

# CLICKS: FORM LEADS + DIRECT CALLS: 2,085

R E S U L T SR E S U L T S
$ SPENT IN 9 MONTHS : $6,705

# LEADS: FORM LEADS + DIRECT CALLS: 111



MEDIA

BRAND AWARENESS

AMPLIFY REACH

ENHANCE CONTENT

SUPPORT AGENTS MARKETING


