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Location: Denver, Colorado

Client Background: Phil Harding, a highly respected personal injury attorney in
Denver, is known for his extensive legal experience, national accolades, and
regular TV appearances on programs like Good Day Colorado. While he had
strong local name recognition, he came to FMO Media seeking a stronger
digital brand presence that would reflect his authority online, match his in-
person reputation, and engage broader audiences through short-form content
on TikTok, Instagram, and YouTube.
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Challenges Objectives
« Inconsistent branding across platforms « Expand brand awareness across Colorado, especially on TikTok
« Minimal audience engagement and online visibility despite local and YouTube
popularity « Increase high-quality video content output to attract and educate
« Underutilized content strategies, particularly on video platforms like accident victims
TikTok and YouTube « Build social proof and grow trust online through engaging

educational content



Why They Chose Us

Phil Harding chose FMO Media to strengthen
his brand presence online and reach new
clients through social media. Already a well-
known personal injury attorney in Denver and
a regular TV guest on Good Day Colorado,
Phil wanted his digital presence to match his
real-world reputation. Our proven track
record in legal marketing, expertise in video
content creation, and ability to generate
measurable ROl made us the ideal partner.

Package

Brand Builder

Timeline

The strategy was implemented over a 12-
month period with ongoing adjustments and
optimizations to maximize performance.

Why FMO Media?

Services Included Strategy Continued

Social Media Management (TikTok, Facebook, Instagram, Paid Media Optimization:

LinkedIn, YouTube, Google Business Profile)  Client chose not to run Paid Media.
« Content Creation (120-200 videos annually, unlimited
social graphics) Video Content Creation:
« Paid Media Campaigns (Meta, TikTok, Google) « Produced professional, engaging short-
« Brand Awareness and Engagement Strategies form videos to educate viewers on
personal injury and accident law
Strategy « Delivered branded visuals and educational
Audit & Content Plan: content to reinforce Phil’s authority in the
legal space

« Conducted a full review of Harding & Associates’ digital
presence and built a targeted content strategy focused on
high-converting legal topics

Social Media Management:

« Published consistent content across TikTok, Instagram,
Facebook, LinkedIn, YouTube, and Google Business Profile

« Optimized posts for maximum reach, engagement, and
brand awareness

« Developed a growth-focused reporting system to track
progress monthly

 Filmed bi-annually on location in Denver
with a professional videographer



Results & ROl

Website Highlights
Social media engagement drove increased website visits and
organic case inquiries,
which positioned
Harding & Associates as a top choice for personal injury
representation in Denver.

Social Media Highlights
followers in first 4 months
TikTok impressions and
YouTube channel launched

and
Dozens of videos reached thousands of views,

Consultations
At least 10 new clients retained directly from organic social
media brand awareness, representing an estimated

ROI Impact
Phil invested approximately
$30,000 into his Gold Package with FMO Media.
The value of cases from organic social media - acquired clients
equates to a
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“ TESTIMONIAL YEAR 1 2X ROI

You are watching this video because you have no idea who FMO media is. You know
what? That was me a year ago. | have great SEOQ, a lot of clients calling in, but zero
social media presence as of a year ago. Zero social media FMO media called me.

| figured whatever, let's give it a shot.

“I' HAVE GOTTEN NUMEROUS CLIENTS. AS A MATTER OF
FACT, THE FIRST ONE | GOT MORE THAN DOUBLE OF WHAT
| PAID FMO MEDIA ON THAT ONE CLIENT ALONE."

| can't recommend them enough. They do exactly what they say. You might be a little
scared of them to start off with because they come in like a freight train, but that's
what | needed.

CLIENT SETTLEMENT VALUES

1. MINOR INJURY / SOFT TISSUE CASES

» TYPICAL RANGE: $10,000-$25,000 PER CASE
2. MODERATE INJURY CASES (E.G., BROKEN BONES,
SIGNIFICANT MEDICAL BILLS)

» TYPICAL RANGE: $30,000-$75,000 PER CASE
3. SEVERE INJURY / CATASTROPHIC CASES (E.G., PERMANENT
DISABILITY, WRONGFUL DEATH)

» TYPICAL RANGE: $100,000-$500,000+ PER CASE

They took all my videos and check it out. Phil Harding from Denver, Colorado. Check
out my videos. They're awesome.
| love what FMO media did!

1°" ORGANIG GLIENT
DOUBLED HIS $30K INVESTMENT

*Results are estimated and calculated from numbers client gave us



https://youtube.com/shorts/V3MbPpVdYjQ?si=USTRKQRSak5CyAXF

&P TESTIMONIAL YEAR 2 33X RO|_

FMO media. This is my second year of doing it.
Last year, they called me out of the blue and | was like, |
don't do any social media.

CLIENT SETTLEMENT VALUES BY THIS YEAR, | HAVE AT LEAST 10

NEW CLIENTS BECAUSE OF THIS.
1. MINOR INJURY / SOFT TISSUE CASES

« TYPICAL RANGE: $10,000-$25,000 PER CASE
2. MODERATE INJURY CASES (E.G., BROKEN BONES,
SIGNIFICANT MEDICAL BILLS)

« TYPICAL RANGE: $30,000-$75,000 PER CASE
3. SEVERE INJURY / CATASTROPHIC CASES (E.G., PERMANENT
DISABILITY, WRONGFUL DEATH)

» TYPICAL RANGE: $100,000-$500,000+ PER CASE

10 NEW GLIENTS - .M‘

$900,000 - $1.5 MILLION IN
TOTAL POTENTIAL SETTLEMENT VALUE

*Results are estimated and calculated from numbers client gave us

These guys are great and they're not intimidating. How
many did we knock out?

100 plus videos! | love these guys. | love working with

them. It's so relaxing. Thanks FMO!
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Avg # of posts per month

30Million

Avgorgan‘nc reach per month

21%

Avg followers growth per month

75Million

Avgimpressions per month

82%

Client retention rate
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