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B E FO R E PERSONAL BRANDING

FEBRUARY 2023

brokerchitown &
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posts followers following
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Steve Abrams he/him
Steve Abrams ho/hin

@ brokerchitown

% Realtor &eXp Realty & Find what you're looking for with me through my extensive 9 Chicagoland-based Real Estate Agent with eXp Realty
network of sellers, buyers and brokers. CallfText 773-458-3388,

34 Not your Run of the Mill Realtor
www.brokerchitown.com D O U BI E D G ROW I H {773.458.3388

Chicago, lllinois
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MAY 1 - AUGUST 12024

RECENT NUMBERS: YEAR 2 QUARTER 2
RECENT NUMBERS: YEAR 2 QUARTER 2

PERSONAL BRANDING

5 May 1, 2024 - Aug 1,2024 v Comparison period: Jan 29, 2024 - Apr 30,2024 ~ (® EDT Y Filters Engagement overview

Overview

Key performance metrics for the selected period.

B Followers % Engagement L) Impressions ) Brand awareness
4.2K® +93.8% 21K @ +1466.2% 306K @ +2233.6% 43 ® +514.3%
See section See section See section

A ‘Il"h"ll|I|II|I||..II|"III|II|IIII|m|||I|III|"||||IIllll.um.......
Q1: 2,233%+ ORGANIC IMPRESSIONS |

Comments Shares Direct Messages ® Likes @® Saved

meressions everview Organic Paid Total Variation
Likes 7,889 0 7,889
Saved 4,207 0 4,207 +70,016.7%
Comments 669 0 669
Shares 7,706 0 7,706 +29,538.5%
Direct messages — = 626 -24%
Total engagement 20,47 0 21,097 +1,466.2%

Q2: ENGAGEMENT
70,016% INCREASE IN SAVES
AND 29,538% INCREASE IN SHARES

= Paid impressions Organic impressions

Organic Paid Total

Impressions 306,358 306,358
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TRUSTING THE PROCESS

Jessica Rothern Mon, Jun 24
Oh hey @~Steve Abram

you had aropfid 2,100 followers on IG..
=

and NOW you have over 3,700!! & €

0:50 AM
Ve @3

~Steve Abrams +1(773) 458-3388
Unbelievable! I've been watching it a bit
but didn't realize it was that many.

“ Almost doubled!!! xx 10:53 AM

|
W

Jessica Rothermel .
AMAZING stuff!! B3B3 (.0

a_ And we're notdone vet;)  5.55.m
700

Bl

CONSTANT UPDATES ON
HOW YOUR CONTENT IS
PERFORMING

e VR T ] R L AL ]

most trending video over the last
60 days! & & @ and its been
out a little less than 24 hours

12:24PM
~ Steve Abrams +1(773) 458-3388
Looks like I'm a food blogger. I'm |
“ guess! @ 12:46 PM
=
~Staci Smith +1 (866) 237-5658

Great taste in food and real estate!
Nothing wrong with that == =

0 12:50 PM

~Steve Abrams +1 (773) 458-3388

“ THIS IS WILD!!! G
~Staci Smith +1 (856) 237-5658

Amazing @~Steve Abrams! Already at

e 10k views E3 4:31PM

Wed, May 15

~Steve Abrams +1 (773) 458-3388
“ Today's reel is super cringe. .o pu

Jessica Rothermel

Oh, well that's on me then. It's trending
and | wanted to hop on it. | definitely
thought you'd enjoy that! 4:53PM

a My apologies @~Steve Abrams ! .5 e,
~Steve Abrams +1 (773) 458-3388

No, no need for apologies. Let's see
what happens. It's only one post! x

“ 5:19PM

Tue, Jun 18

Jessica Rothermel

STEVE WASN’T TOO
SURE ABOUT A

TRENDING VIDEO - BUT
HE DID IT AND KEPT IT UP

AND IT WENT VIRAL!

9:28 AM

wuuln oy
‘;55‘ 2 Tue, Jun 18
~Steve Abrams +1 (773) 458-3388

| know!!! You were right, darling!!! It's
cringe for ME, but | guess CRINGE
GOES VIRAL! W ‘& @ (& (this world we

your audience, not you! that's
ething that we sometimes forget ;

~Steve Abr ™/ /3) 458-3388
Totally. 9:33AM

Jessica Rothermel
Thanks for keeping an open mind

) ==
£

@~Steve Abrams ! You're great! Gl

Q3I3AM
~Steve Abrams +1 (773) 458-3388
I. TRUST. YOU. ALL. (and I'm dying on
the inside tho) 0:34 AM

V?

Jessica Rothermel
none of that! .45,

Pheobe joined using this group's invite link
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CONTRIBUTING
FACTORS TO
SUCCESS:

€) FILMING A VARIETY OF CONTENT
CONSISTENT POSTING- NO
DELETING VIDEOS!

REPOSTING VIDEOS WITH
DIFFERENT HOOKS

@) WILLINGNESS TO “BE HIMSELF"}

OUR GOAL WITH STEVE ABRAMS WAS TO SOLIDIFY HIS BRAND AND STAND OUT IN THE BIG CITY OF CHICAGO. IT'S IMPORTANT FOR PEOPLE TO
KNOW, LIKE, AND TRUST YOU WHEN THEY LOOK YOU UP ONLINE (BECAUSE THEY WILL!)

WE WENT THROUGH 2 DIFFERENT VIDEO STYLES IN HIS FIRST YEAR, REPOSTED SEVERAL VIDEOS WITH DIFFERENT HOOKS, AND CAREFULLY
PLANNED FILM AGENDAS. STEVE RECORDED NEARLY 200 VIDEOS YEAR 1 AND OVER 350 VIDEOS IN YEAR 2
(INCLUDING SOME TRENDING SELF RECORDED VIDEOS).

STEVE DID NOT RUN ANY PAID MEDIA YEAR 1, ALL SUCCESS SHOWN IN THIS CASE STUDY IS ORGANIC, AND HE IS NOW LOOKING TO BEGIN TARGETED
PAID MEDIA CAMPAIGNS TO AMPLIFY HIS EFFORTS.

NOT ONLY HAVE SEVERAL OF STEVE'S VIDEOS GONE VIRAL, BUT HENOW HAS APORTFOLIO OF CONTENT TOSTAY TOP OF MIND WITH POTENTIAL
CLIENTS WHEN HE MEETS THEM - WHETHER THAT’S ONLINE OR IN PERSON!



